Mental fixation and metacognitive predictions of insight in creative problem solving.
Five experiments examined the influence of exposure to fixating information on metacognitive judgements of insight in creative problem solving. Participants were briefly presented with a series of Remote Associates Test problems and were asked to predict the likelihood of solving the problems at a later time. Before making predictions, however, participants were exposed to cue-response pairs designed to induce fixation. Although participants solved fewer problems in this fixation condition than in a baseline condition, when it came to making predictions, participants were just as confident in their ability to solve problems in the fixation condition as they were in the baseline condition. In fact, in some experiments, participants were significantly more confident in the fixation condition than in the baseline condition. These results suggest that people may not take into account the fixating effects of nontarget information when making judgements about their ability to solve problems.